
WRITING	A	BIO	
 
A	bio	is	a	musician’s	marketing	piece	in	the	guise	of	a	biographical	statement,	written	
in	paragraph	form.	A	bio	is	often	the	first	information	a	club	owner	or	concert	series	
presenter	will	have	about	a	new	musician	or	group.	It	needs	to	be	compelling	enough	
so	that	the	reader	is	motivated	to	listen	to	the	demo	CD,	or	to	consider	the	rest	of	the	

promotional	materials.	Audiences	read	musicians’	bios	in	concert	programs	before	the	
performer	walks	on	stage.	The	bio	should	help	the	audience	connect	personally	with	the	
artist.	No	matter	how	bios	are	used,	they	are	descriptive	marketing	pieces	that	manipulate	
the	reader’s	impression	of	a	musician.	Like	letterhead,	bios	make	strong	
impressions,	so	the	content,	its	order	and	writing	style	all	matter.	A	bio		
should	be	informative,	descriptive,	and	engaging.				–	Angela	Beeching,	

author	of	Beyond	Talent		
 

DO   
ü List your most recent accomplishments first.  
ü Share highlights of accomplishments along your professional path. 
ü Limit your performance credits to the most notable within your career. 
ü Read professional musician bios to determine the right length and scope. 
ü Personalize your bio with suitable information for the purpose of the bio. 

ü Group your accomplishments by topic or time period. 
ü Convey passion and professionalism.   
ü Potential categories could include:  schools attended, degrees received 

distinct debuts, premieres, and tours 
significant ensemble membership  

  special venues (give context) 
  recent recordings or on-air performances 
  commissioned works or featured compositions 
  key musicians/collaborators/directors you’ve performed with 
  important teachers, if they are well known by others 
  recent or upcoming engagements 
  competitions, awards, grants, or scholarships won 
  your style or repertoire focus, your musical influences 
  quotes about your playing that have appeared in print 
  personal music projects or side areas of interest 
  evidence of music outreach or charitable music activities 
 

 

     DON’T  
 
  ✗   Don’t share your entire life story.  
  ✗   Don’t simply list your accomplishments in chronological order. 
  ✗   Don’t make grandiose statements or extreme claims that cannot be verified. 
  ✗   Don’t share irrelevant information unless it is key to who you are as a musician.   
        (If you desire to share non-musical facts, refer to it briefly at the end of the bio. 
        “When he is not playing the bass, John restores and sells vintage boats.”) 
 
	

Remember:		BRANDING	
 

Think about your identity as a musician and what you wish to convey through keywords or prose style. That 
contributes to your brand or image.  A good brand should communicate one’s core focus and vision as a performer. 
Your bio and photo should support your aims through a clear focus, consistency, and careful personalization.   

 
 
 
 

Sources used: Beyond Talent by Angela Beeching and http://www.musicalamerica.com/mablogs/?p=1350 
This tip sheet was developed in the Institute for Music Leadership at the Eastman School of Music. 


